
 CONTENTS 

 INTRODUCTION 
 
 WHY WE STUDY COLOUR FORECASTING  7 

 CHAPTER 1 
 WHAT IS COLOUR FORECASTING?  8 

 WHY DO WE NEED COLOUR FORECASTING?  10 
 THE COLOUR FORECASTER  13 
 AN ART OR A SCIENCE?  16 
 COLOUR MEANING AND SYMBOLISM  18 
 COLOUR FORECASTING AND 
     CULTURAL TRENDS 20 
 MARKET SEGMENTS, BRANDS AND 
    COLOUR  CYCLES  24 
 COLOUR FORECASTING AND THE SUPPLY CHAIN  28 
 COLOUR FORECASTING FOR LOCAL MARKETS  30 

 > THE ROLE OF COLOUR FORECASTING IN THE  
    SUPPLY CHAIN  32 

 CHAPTER 2 
 WHY AND HOW HAS COLOUR 
 FORECASTING EVOLVED?  34 

 THE DEVELOPMENT OF COLOUR IN APPAREL  36 
 THE INFLUENCE OF THE FRENCH COUTURE  42 
 THE FIRST COLOUR FORECASTING 
    ASSOCIATIONS  44 
 READY-TO-WEAR AND FIBRE MANUFACTURERS’ 
    INFLUENCE ON COLOUR  46 
 THE FASHION PRESS ENTER FORECASTING  50 
 CATWALKS AND DISSEMINATION OF COLOUR  52 
 TREND SERVICES AND THE TEXTILE 
    TRADE SHOWS  54 
 COLOUR FORECASTING TODAY  58 
 MAJOR APPAREL TEXTILE TRADE SHOWS  61 

 > THE DEVELOPMENT OF COLOUR 
    FORECASTING  62 



 CHAPTER 3 
 THE LANGUAGE OF COLOUR  64 

 COMMUNICATING IN COLOUR  66 
 PERCEPTIONS OF COLOUR  68 
 COLOUR AS LIGHT: UNDERSTANDING 
    ADDITIVE COLOUR  70 
 COLOUR AS PIGMENT: UNDERSTANDING 
    SUBTRACTIVE COLOUR  71 
 COLOUR AND PRINT  71 
 EARLY COLOUR THEORY AND THE EVOLUTION 
    OF THE COLOUR WHEEL  72 
 CONTEMPORARY COLOUR THEORY: MUNSELL, 
    ITTEN AND ALBERS  74 
 BUILDING AND UNDERSTANDING THE 
    SUBTRACTIVE COLOUR WHEEL  76 
 USING THE COLOUR WHEEL TO BUILD 
    COLOUR SCHEMES  77 
 MANAGING COLOUR COMMUNICATION  80 
 

 CHAPTER 4 
 UNDERSTANDING 
 COLOUR CYCLES  84 

 FADS, TRENDS AND CYCLES  86 
 THE LENGTH OF COLOUR CYCLES  88 
 WHAT DRIVES CYCLES IN COLOUR 
     PREFERENCES?  92 
 CONSUMERS AND TREND ADOPTION  95 
 THE BELL CURVE OF COLOUR CYCLES  96 
 TRADITION IN COLOUR CYCLES  98 
 HISTORICAL COLOUR CYCLES  100 

 > HISTORICAL COLOUR CYCLES IN WESTERN  
    FASHION FROM 1850  104 

 CHAPTER 5 
 COLOUR FORECASTING TOOLS 
 AND METHODOLOGIES  106 

 BEGINNING THE COLOUR FORECASTING 
     PROCESS  108  
 THE PRACTICE OF OBSERVATION  111 
 MARKET DATA AND ANALYSIS  118 
 DESIGN THINKING: FROM OBSERVATION 
    TO CONCEPT  118 
 BUILDING THE PALETTE  125 

 > TIMELINE OF A SEASON  136 

 CHAPTER 6 
 COLOUR APPLICATION  140 

 FROM THE COLOUR FORECASTER TO THE 
    RETAIL FLOOR  142 
 THE IMPACT OF RETAIL CLASSIFICATIONS 
    AND DELIVERIES  145 
 COLOUR IN VISUAL MERCHANDISING  150 
 COLOUR IN CONTEXT  152 
 LIMITATIONS IN COLOUR APPLICATIONS  154 
 BEYOND APPAREL: THE INFLUENCE OF  
    COLOUR TRENDS  155 
 WHAT DOES THE CONSUMER REALLY WANT?  158 

 CHAPTER 7 
 INTUITION AND INSPIRATION IN 
 COLOUR FORECASTING  160 

 WHAT DRIVES THE CREATIVE PROCESS?  163 
 INSPIRATION IS EVERYWHERE  165 
 INTUITION: THE INNER VOICE  172 
 A REWARDING CRAFT  178 

 GLOSSARY  180 

 FURTHER READING  184 

 INDEX  188 

 CREDITS AND ACKNOWLEDGEMENTS  192 

Related study material is available 
on the Laurence King website at 
www.laurenceking.com




