Introduction

What is in this booK? ..., 6
How the book is structured ........ccccoviiiiiiiiiiiii, 6
Who is this DOOK fOr? ........cccooiiicee e, 8
Further reading.........ccocoovviiiiiiicccceee e 225
Trade publications and magazines ..............cceccvveeeeieeen. 226

Quotation references

Related study material is available on the

Laurence King website at www.laurenceking.com

1 The Fashion Market

Fashion market SeCtOrs.........oooviiiiiiiiicii e 10
Fashion market levels ..... .12
The global fashion market...........ccooeiiiiii 19
What is Marketing? ......ooovviiiiiiiiiiicce e 27
Marketing definitions ...........ccooveiiiii e 28
Crowdfunding.....covoiiiii i 36
2 Marketing Strategy
What is marketing strategy? .......ccccoovvvveieiiieeciiee e, 40
The marketing MIX ....cociiiiiii e 40
Changing the PS t0 CS...oiiiiiiiiciccceeeeee e 51
STP marketing Strategy........cooveviiiiiiiiieiieeicec e 54
3 Research and Planning
Marketing research .........cccccoooiiiiiiiiii e 66
Market reSEarch ............oooviiiiiiieeeee e 75
Market research MethodsS..........cooiiiiiiiiiiiicee 78
Market TreNdS ....c.veiiii e 89
Planning and strategy.........ccooveevioiiiiiiiiiiiicee e 99
4 Understanding the Customer
Defining the CoNSUMEr ........oooiiiiiiiiccecce e

Customer segmentation ....
Creating a customer profile

5

Definingabrand ..o 140
The purpose of branding............cccccveeeviiin. .. 144
Developing and managing brand identity ...............ccceeevvnn.. 148
Brand strategy and management ..........cccooceeeiiiiieiieienn 162
6 Fashion Promotion
The promotional MIX ......ooooeviiiiieiiieee e 172
Fashion advertising and digital campaigns ...........c.cccccooiene. 174
Sales ProMOLION .....iiiieiiccce e 186
Fashion PR and publicity ..o 197
Measuring campaign effectiveness..........cccccoevvveeiiieeeinn. 202

Personal selling

7

Professional sKillS...........cooooiiiiiiiiiii e
Career ChOICES ...
Work placements and internships




